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B AT
3%
A& FE #EHY /& Subject / Descriptions
(KSA)
2A7NA 4714714 Local Values and Entrepreneurship
B REe Y EAS &8 FY HFH This course cultivates an understanding of
[ 71EF gE 233G 5E3 7197 | entrepreneurial strategies utilizing regional
(73]4§) Aol theh 14 e ST characteristics and develops awareness of
the unique entrepreneurial spirit specific
to local startups that differs from
conventional approaches.
EHIN2AE Y Regional Content Business Planning
B A5S A9 179 ZlxE =5t This course develops planning competencies
o] E M2y BdE Heete AFY3E 7] for discovering unique regional content and
7 g 9Fe F¥ete FHolth AY F3}9} converting it into business models. Students
(334) 2ol ES A, ARE B4, 9 E|learn commercialization strategies for local
9 AA PHES T3 culture and resources, market analysis, and
23 revenue model design methodologies.
EHIN2ZPHAF(ZEAE) Practical Regional Content Startup
2 A5 A 78 ZHlx2E 283 F<] | This course provides hands-on
Ar o AR #AHE ZEZAE Y2407 Z Y3} entrepreneurship experience with  regional
(334) = FHoltt. 27 Felze] WFHE HZ content through projects. Students practice the
s 2d 35 Z2EES] Y, AF7A  full startup process from content discovery to
9 A e A5 business modeling, prototyping, and validation.
AE=zAALA Y Regional Venture Field Experience
B 52 A5 A9 A9 22 WA This team-taught course studies successful
g A E 83 AR FG3te ?E] J 4 local ventures in Jeonbuk through a
(24) goltk. thekdk Eoke] A&E7ket @4 719 field-centered approach. Students  gain
7kebe] distE G AH 7IRE A4 AA | practical insights into regional
A APy 2 dv @4 AAF FF0| entrepreneurship through interactions with
=3 field experts and local entrepreneurs.
2H2EYEY ol dds Understanding and Practice of Local Storytelling
Ade] HAl, 3} AdE To @7 oJok7] | A course that teaches students how to
& IEeta, ofE &8ste] EZ'l=2E AZ uncover the stories behind a region’s
st WS wlee BE A9 AAQE history, culture, people, and more, and
23 AR gysta, #3F, vAE T ¥ 2okl juse them to create content. Learn
AYA | (622) A 7Hsd 2EDH 7|HE 932 A storytelling techniques that can be applied
A ZH= A2 53 AT 58S &4 (to various fields such as  tourism,
marketing, etc. to establish a local identity
and enhance practical skills through
real-world content creation.
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This the
business mind and basic concepts and
the

course introduces basics in

skills in management, examines

.|process of management which includes

four basic functions : planning, organizing,
leading, and controlling.
The students will be provided some cases

to enrich their learning.
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Human Resources Management

RO R S

oX, oX

2 ot e

=4 e e

=
ok
o
off
i
1o T
=)

ud 4
Sv

2

°

B

E)

et
=

[-'0

)

2 R N | D
=

2o fo | 34

lo
.
_?_(1’
U
o
olo
rlo
[-'0
)
>
rﬁ
=)
o

)
N
o
el
S
=
ol ofo
i

ro
>
=
ik
El
Ho

Covers selection, placement, training, and
promotion of human resources, based on
the

management.

principles of human resource
Also the

management of manpower planning, and

discusses

labor relations.

7%

(622)

3

Add

Introduction to Accounting

Al

A
S

)
A HE A3ty BYse gHgow A
g Y4 Wyog V5, BF, 8%ty
FAxE BuME HFH7|7H2 94
HAe 3ol

lasg

This course provides the basic objectives

and  concepts  of and
the
transactions to the preparation of financial
the

fundamental uses of financial statements.

accounting,

introduces accounting cycle, from

statements, and lectures on

4%
(352)
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Marketing Communication

2
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A
~

off

52w 3 ]l
e dMEe FEAA AR
BHM Hw A

, WA, AERsE A, AFUAIAL 5
el AFUAId oS TAHOE &
she Al S8 Z3A < Ay Al
g3 st 1 53] Sl

Marketing ~ Communication  approaches

advertisements, public relations, sales
promotions and personal sales from the
communication.
the

course is to breed effective communication

viewpoint of integrate

Based on communication theories,

skills and abilities to analyze information

senders, information contents, media,

information receivers and communication

effects etc.
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A& -’—F]-% #EHY /& Subject / Descriptions
(KSA)
HAZAE S New Venture Creation and Management
B A5 HAAE 7S AU FY This course is designed for students who
A3 Ate} e FgEokA FHYAUY |are seeking to go into business for
FE A dte A, 5 AYEo] Of themselves, join an  entrepreneurial
Az & dAFstnA st S tFOeE A venture, become involved in technology
442) # uwdFoltt. & HA=o] M 7Y management in a large corporation, get
gt 715 % A4S viE e E, 7|9 into the venture financing field, e.g,
of A AR/ EA Bad FFAU AL venture capital, and/or learn
19 E& MEsta &3kt $HE T entrepreneurial  activites  in  various
=5 settings.
FAF Y ASES Agrifood media commodities
FAE AES #9 AR 9 vtjo] 289 This practical class involves learning how to
AR Qbof sl SFsta Rz AZE 8 35k= | use photos and media related to agricultural
(352) Ao FFstd tF AL HHH food commercialization and  producing
o8 Fi J¥ F de TYS FHAIZTE | content to improve your ability to directly
learn the commercialization process.
FAFHAE Agrifood marketing
FAE Rl A AR ZEAY 7|2 A<l 7 | Learn the basic concepts and principles of
45 d3 degs ggste], AulAdE9] ©]d marketing research in the agri-food field,
(532) Hav a5 e v A= 8o il explore consumer behavior and factors
At A Ao o AYHE 4 affecting consumer behavior, and learn
HH ol e gFstt how to establish business strategies based
on consumer analysis.
Az A FAFAFI(PBL) Traditional liquor practical training
i I(PBL)
3 Hashs 7|22 88, A4kt o|df¢} | Based on fermentation science, you will
AR 5 FE F5 Az A9, 59 HA|, A learn about understanding yeast and lactic
271) & WY 5& FgHeta & o 9 SAo) acid bacteria, general theory of yeast,
e Ay s BHEEo production and selection of yeast, laws and
usage methods of yeast, and learn practical
methods for filtering and maturing alcohol.
FENEAT Product development practice
FAFAAAY EAR MEdZe il 4F Through  the characteristics and
Aol gt ol E wA MNLAFES ¥ development status of the agrifood
ge 3 Al 7]Jj— FES Mg B3 712U E industry, we increase our understanding of
(532) gl AEANLE A4S olsfista AFHH S product  development,  commercialize
28y =S T

developed products, and learn the basic
principles of commercialization strategies to
understand the entire product development

process and utilize it strategically.
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A8
(235)

EHANA AL

Assets of local value

227H9 Tt 45e o
450 2E ARORAS YN|F of
thoohed AH AL RolE A7
2459 Aude Bdd o AuE A
4Ae BANAL 98 A2

Explore the various elements of local
value and understand the importance of
each element as an asset. In addition, we
will look at various cases related to the
valuation of local value elements that
have been given property value and
explore approaches to solving real-world

problems.

43}
(343)

Local Content Planning

Colel AUH Hg REASH AYE

g 4 gk

Students will learn the ability to develop
a plan for a specific local business based
on different local business ideas. This will
enable them to understand the specifics of
local entrepreneurship and how to plan a

business plan.

A3}
(532)

ool I &

Introduction to Idea Protection Code

thekstAl 2gE] W ootoltjels 1 AAR
= FR3A, Ao el Hzyz ofo]
$ 8% dio] Ak ol

<43 A7 =3 M E
7] 1A= ofelt]ofd
A3t A=A ot
o] %3‘8}1’/}1 & & Atk olE 98 o}l
T AA 2 JHE 'Y F

ol e A

oS Hf

0] =
A

04 31 A=

A& e

Ideas that have been conceived in

different

themselves, but

ways are  important in

they are also very
important as regional business assets. It
can be said that it is important to know
what standards apply to these ideas in
order to fully protect them and increase
their value. To this end, you will learn
about the system that protects ideas and
various systems that can increase their

value.

43}
(622)

E2HHRY2H

Local Business Law

a719, FHIA
EEEESPRRER
£5= HEA

HE 7

N 5o 4L 2e
A R B
B},

oﬁ

A4 o

Y

Gain the legal knowledge necessary to
the local
characterized by

manage economy, which is

small businesses and

intangible assets.

DEBEESEE R

Business planning and startups

Students learn the entire

developing a business idea into a real

process  of

business, with special emphasis on the

start-up process wusing various support

programs.




AR
PR (i%) 329 /g Subject / Descriptions
FEZJAAZFLAF Practice of Trademark Prosecution Strategy
202U HAtel RS AHHO Students will learn the strategic filing
E B33y A% AFH Ed ZEAMXE process to effectively protect the brands
AR AR zAdog 3&ay, A9 EF AEF|and trademarks of local businesses, and
(442) Au|29 A3t A BAS B3 4E & develop trademark  management and
g9 &8 s9& It exploitation skills through case analysis of
the rightsizing of locally specialized goods
and services.
A& A 5k £ 35} Nature and Pet Culture in Jeonbuk
AE A9 W s= AR AH2, #H students will learn about local pet
Hitet AR 55 Gt AY uleE5E faciliies and services, relevant regulations
. s olsfiEta, A9 W RlEEE # and laws to gain a better understanding
(72]42 3} St 71 = 9l WkEe BAEH of the local pet industry.
o Furthermore, students will explore ways
U5 to contribute to the expansion of pet
A &8 culture in the local community, and to
% support the local pet industry.
A&t Bioethics
A st o, AW Ee FoA tF= o students explore various ethical issues
Alg g3 8 A EAES gk, Ao # related to life science, medicine, and
(334) & & olES ¥t HrFste W biotechnology. This course teaches students
e gt how to analyze and evaluate ethical issues
related to life.
A 9832 G A Regional Studies and Regional History
A 9qe ko] gk 7122 A4 A | The main purpose of this course is to
AGAe oS olsfiata sld Al explore the necessity of local history based
W3 Boh Zo] e ATHHES 85T on regional studies and learn about
A% o 53 sdAY% dEd T¥AEE A indepth research methodologies. Students
(613) gato] JAl & s S 2RIt A9 will be able to study historical literature
A s Bl A 9 £3F A4 8 and materials related to the Honam area.
gz & Y& Wgeta A A28 Z& Y Through local history learning, students
"E‘JZ%—_]' S =5 gt can learn about the historical and cultural
3} heritage of Korea and expand their
cultural awareness.
A G AET D H History and Storytelling
S8 GAt A YUehge OYdt AAE 7] The main purpose of this course is to
N8 Ho g E3Eulz AV He ~2EHE develop ‘storytelling’ that becomes a
(523) Mg Zx2 fAd AFoltt. F7A 3 material for cultural and  historical
AR FYE Tl U 9 241§ ME3H contents. Based on the discussion of
I, A2 ®Je o] Fo #d AAE HFEC selecting the historical subject, students
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will be able to developing and present
storytelling contents. ‘Explore historical
contents’ is a prerequistie course to

register for this class.
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Planning and Practice of Local Cultural
Content
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The main purpose of this course is to
learn about how to plan cultural content
using local  historical and  cultural
resources through theoretical learning and
practice. Students will be able to study
research cases of the development of local
cultural content, draw characteristics of
local historical and cultural resources, and
prepare a content development plan. In
order to register for this class, ‘Planning
and practice of local cultural contents’is a

prerequisite course.
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Planning and Practice of Immersive
Contents of Cultural Heritage
(Capstone design)
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This course is a practicum through which
students learn theory and skills related to
planning realistic content using cultural
heritage.

Immersive content using cultural heritage
is widely used in museums, festivals, and
theme parks in the Metaverse world.
Students will be able to write a proposal
that includes the details of how to create
realistic content and find related materials

necessary for content production.

Urban Culture Content Planning Practice

i
=
[N

2

1

rob i

K
=

fo o
ko
2

&

We seek planning method of new cities
applied in content, analyzing examples
that are combined with cultures into cities.

Run practical program for fostering




AR
A& -’—F]-% #EHY /& Subject / Descriptions
(KSA)
AR Z209E ¢9dt £ £33 5AE human resources with adequate field
e 9l AREH2E HF Z8302 demand. In addition, it is possible to
A ZHz &8 TYS FHANZE F UEF improve the ability to use content by
gt actively utilizing realistic content to create
a cultural city.
FEHI Food Tech(Capstone Design)
TR ofoltolE FEstal FTH I W Create  kitchen-related ideas and  study
W Ao THAA $EE ZFE A %A contents for the purpose of nurturing
N8 < HAHOE v WEoE FHY A4 talents with creative and comprehensive
(532) a7t —ﬁ?—E_Eﬂﬂ T&Eé 2tE FHETINEo} design capabilities related to food tech
ojto] F&# ANAF AZE T FEE and Learn how to operate and develop
A9 FHF LFPLES 48 /N 5 capabilities through capstone design.
< AFESR e WEe A2E yAdS
&3 shEdd
YATZZHEHNF AL Foodservice and Culinary project Practice
Az FEo] A5 ARz} AFEN el | Based upon the theories and skills during
a3 AFZRAEE S5AA 53 Ui the 4 year courses, by taking the chance
AR &5 w" o2 AENEFH AMHIAETY S| of the service for the customers indirectly
(343) 71¥sta LSl o, o] ¥ 94 %g | through the virtual plan to make the
o A3 AF A5 Tl A% A& restaurant, try to get the problems from it
e 3 EE Pt and analyze them, and then plan the
i;‘ supplement properly.
;_ 2 FHA LA A EZ YA T Cafe and Wine, and Dessert Start-up
3} Practice
djd Efse 2= 7h 9k 99l & 45 |1t develops food and beverage such as
aE a9 O]Q‘rjé”iﬂ _E‘?ji], YAE ¢ ¥+ cafe, wine, brunch and dessert to suit the
(343) M A& 718, A% 2 H2EE 53 modem trend. Also Development of
g A4 FE& ML, ©]& 7|WS various foods through product planning,
2 AA ZYo 2o thkdt A5FH HeF production, and testing. Concentrate on
T2 JFHoE TR O studying various practical competencies
necessary for starting a business.
A{AHYZYE Restaurant Planning and Design
A FY e A Este] #AE thFd 85| Along with the various courses of the
< Fto Yg AR A3, 82K eating out business and its culture survey
. 22 7‘]_@], FHAE bgARl 293, /—‘1]%*‘9] the field and also learn other things such
(‘5‘3‘2—) AAAY 2 wiA], 2HA 59, 4 AF, as concept, design of the kitchen, drawing,
T8 A4, QlE o], wlwA S, % # allocation, lighting and music,  flow
dd A 58 JATHLE et planning, estimation of the investment,
interior, menu, laws relating to the

foundation, and so on.
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(KSA
e Eol 22 Drawing of Ecological Playful Nature
AL AAE 7o g2 35 vEol$tth Human culture has been built upon
YA QAZFES} o= Zoy Ado]ok7| 7} nature, and as a result, stories about
WA= o] Qith. Ad o]ok7]E WuUA nature are integral to human culture
des o8& ¥oltt. ®H5}7} everywhere. Engaging in art outside the

[Ne S pio
Lo rfll #{m
A =

g Hole ZAAY ZAF] 7 2l7]thAhu realm of storytelling in nature can be a
g a8 ¥e Age oA ¥olok Fh | challenging endeavor. For comic artists,
ool & AXE BAT I w4 ¢ avoiding  mistakes  like  including  a
A T stA= etk A HelA 9| Japanese red pine tree’ in a Joseon-era
AAze] w7k solg B A ¢ 3 work is essential. While there is a lot of
715 BUA 2 Zloltt knowledge to acquire, the learning process
extends beyond the classroom. Through
interaction and play with nature outside
of the classroom, this course offers an
enjoyable learning experience.
TELRAAZD= Eastern Classical Narrative Content
g A Qlof, A¥aHo] Hls| 4thA In terms of story sources, the possibilities
og2d A7 FYUHY TS T3 of relatively lesser-known Eastern classical
Qs of| o]opy] AaAlEo] FolQl=A, literature are  boundless compared to
J8a 2R @ o2 AlsjAstal & Western classics. This course systematically
48 F e W] FAYAE GAHL explores what narrative materials are
2 At concealed within these Eastern classics and
how they can be reinterpreted and
utilized in contemporary contexts.
2o A 2ANE Creative Idea Development

T2 A2 ol FejHe ot 1 &
EHE FEA ZIh FHA Aol 4
s77F He Aol oYzl ded sHA
FoZQd Aol He Af7h 2R '/
ofd e} Aa Wle] FHE =0l
A oAl FeH ofelrolE
A=A A 744 S Lo

=

R
=
wopy

We humans are inherently creative, but
we often don’t know how to harness it
effectively. It's not that creative people
become artists; rather, many become more
creative while engaging in art. This course
teaches specific methods on how different
thinking approaches can enhance creativity

and how to extract innovative ideas.
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w3l 2| 2 Y 2 A Y Seminar for Comics-Related Business
Z7HERko] obd whslE §8% ThYFSH Ab In this course, students explore various
Aololdl 5L 7]83taL AMY3tol H Q3 business ideas that utilize comics, not

Ned Agn vAY Bge e,

limited to just being a creator, and study
the fundamental principles of management
for business

and marketing essential

development.
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r& -’—]F—% $E29 /& Subject / Descriptions
(KSA)
o] Etalr e EHH A Digital Literacy in Korean
gt e tAd ZPFol &8H = Develop the ability that find and
71z @ ASlelA Age JRE Zo}p o]d) s} understand  accurate  information  and
G05) |, A AE ERHoE FHS = express one’s thoughts effectively in the

s8S 7)o modern society where various types of

digital platforms are utilized.

2EYAPdE Storytelling practice
o] #5L2 FAEo] thFe F4F AZ9| This course focuses on helping students
2EeE A5ty F¥8sted 235 FY | create and express stories in a variety of
o gAES 2E 2299 7l<d UgE formats and genres. Students learn the
A% gFotal, oAl ofoly ol& FAste] skills and  principles of  storytelling,
(433) FHAR 2EYE BHAANIE HAHE 7Y develop creative ideas into effective
Ut =g, ks mAE 283k A4 stories, and  practice  presenting and
o] ~2EgE F¥sta FEdte= AFS § presenting their stories using a variety of
[B= media.
JEZN2 14 E Humanities Contents and  Classical
Literature
Fo] o] #EoA FAYELS THES ¢ W In this subject, students read works of
2383 o HHeR #F8T o gle AT FWZ|classical literature  and  explore  and
A% 2 gaga et gase g9 1 develop humanities content. In the process
(532) AEse dve AA oA H92EE 243} of reading a variety of classical literature,
v 9% W 234 A2 vgFH A} students will learn the ability to analyze
I 5Es FPANE A texts and improve their literary knowledge
and critical thinking skills.
A QAL IE o 32 Local Resource and Creative Writing

A9 A&7Med 189S TR 9 | Examine examples of local resource-based

HE & AGAL7 T2 AtElE AT A, | creative  writing  to  ensure  local
(451) AAZ A FARE Z43 A5S 719 sustainability and authenticity, and practice
Ela=s creative writing on similar topics in real
life
Zazx718g Theory of Content Planning
ANE2L mHoje 5Z08 Qg F'l= 7] | Understand changes in content planning
Ax g9 HEE osista, A Al £43 due to the emergence of new media, and
(32) Nl ZRAE & T FH= 7)ol cultivate  practical  skills  in  content
e AR 7S wjekdn planning  through case studies and

individual projects






